The National Association of Broadcasters has no right to tell a paying
satellite customer what he or she listens to. If they were truly concerned
about the lack of competition on the radio, they should look at the giant radio
companies (Clear Channel, Infinity) buying up many of the local radio stations
and broadcasting the same 20 songs over and over again. There are only so many
times people can hear the same Byonce song in one day before they go mad. Keep
up the great work, XM!



